
 
 

Case Study 02 

47 % Cheaper Leads for a Boutique 

Employment-Law Firm 

Industry: Legal / Professional Services (UK)  

Engagement Length: 6 months 

The challenge 

Google Ads costs had crept above £120 per enquiry. 

Worse, many clicks were from outside London. 

What we did 

 Rebuilt campaigns around intent phrases 

(“unfair dismissal lawyer London”) 

 Added 43 negative keywords and switched to manual CPC with day-parting 

 Launched call-only ad groups for urgent cases 

The outcome 

 Cost-per-lead fell from £128 to £68 (↓ 47 %). 

 Lead-quality score rose 38 % (based on signed-case ratio). 

 Signed cases increased 26 % without raising budget.  

 

“We no longer waste money on irrelevant clicks. The right clients in London now find us, and 

enquiries are steady every week instead of unpredictable and costly.”  

(Client name withheld at their request.) 


