Case Study 06

5.8x Donation ROAS for a Children’s
Literacy Charity

Industry: Non-Profit (UK)
Engagement Length: 37 weeks

The challenge

Legacy Facebook ads targeted every adult in the
U.K., yielding barely break-even returns.

What we did

o Built donor look-alike audiences and
carousel storytelling ads.

e Tested six creatives in rapid sprints;
retargeted 95 %-view video watchers.

o Added one-click Apple Pay/Google Pay
donate buttons.

The outcome

e Return on ad spend rose from 1.1 t0 5.8.
e Cost per donation dropped 68 %.

« Email list expanded by 14 000 new subscribers.
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5,8x Donation ROAS for a
UK Literacy Charity

Our Digital Marketing Agency transformed Facebook
fundraising by building donor lookalike audiences,
launching storytelling ads, and enabling one-click
donations. In 37 weeks, return on ad spend soared from
1.1to 5.8, cost per donation dropped 68 %, and the
charity’s email list grew by 14.000 new subscribers.
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“For the first time, our online campaigns are delivering
real impact. Donations cost less, returns are higher,
and our supporter base is growing every week."

“For the first time, our online campaigns are delivering real impact. Donations cost less, returns
are higher, and our supporter base is growing every week.”

(Client name withheld at their request.)



