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My Itinerary Agents (Destination-Event Planners, USA)

URL: myitineraryagents.com My
Itinerary Agents

Industry: Destination Planner

1. Google Analytics

Engagement Length: 19 months ":
(completed) a

Challenge

The agency relied on word-of-mouth but
wanted to tap into destination-wedding
search traffic—high-volume, highly
competitive phrases like “wedding
planners Dubai” or “honeymoon in
Italy.”

What We Did

Redesigned home and landing pages
with rich image galleries, geo-targeted
headings and weddingEvent schema.
Clustered 30 buyer-intent keywords into
service pages (Destination Wedding,
Family Reunion, Business Events, etc.)
and built supporting blog content.
Submitted optimised listings to 75+
travel/event directories and secured
backlinks from four tourism boards.

Outcome

Eight core phrases reached Google’s top three
by month 8; site impressions rose sharply in
Search Console (verified during the
engagement). Inquiry forms jumped so quickly
that the founders added a 24/7 WhatsApp lead-
desk to keep up.
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“Our pipeline is finally predictable—we ’re booking venues a year out instead of chasing last-
minute leads.”

(Client name withheld at their request.)



